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1 External Email Tracking

Companies often develop costly e-mail campaigns to market their products. The companies send bulk emails to customers with the expectation that some customers will access the site and a conversion will result. The companies use SiteCatalyst to determine the success of the e-mail campaign. SiteCatalyst can report campaign analysis data in several key metrics, including the following.

Table 1‑A: Metrics

	Metric
	Description

	Click-throughs
	Displays the number of click-throughs tracked from the email to the landing page

	Purchases and/or Successes
	Displays the number of purchases resulting from the email

	Orders
	Displays the number of orders placed as a result of the email

	Yield
	Displays the dollar amount per visit generated from the email

	Conversion
	Displays the number of leads, registrations, or any other success event generated from the email


Modifications to the HTML email body and the JavaScript library are required in order to capture the key metrics shown above.

1.1 Implementation

There are several steps to follow in order to successfully display email campaign analysis data in SiteCatalyst. The steps are listed and described as follows.

1. Create unique tracking codes.

Often, users will ask what Omniture recommends when it comes to creating tracking does for each unique campaign. Ultimately, this is entirely up to them based what works best for them. Each user is different. However, Omniture does recommend that each user generate friendly tracking codes, as shown in the example below.

· sc_cid=A1123A321  > “A” flags affiliate campaign

· sc_cid=EM033007  “EM” flags email campaign

· sc_cid=GG987123 ”GG” signifies Google and is a paid search campaign

Contact Omniture ClientCare for details on setting up and using tracking codes.

2. Add query string parameters to HTML email links.

In order to track a user click-through and subsequent success events, a query string parameter needs to be added to each link within the HTML email. You may choose to either track each link separately or to track all links together. In other words, each link can have a unique tracking code or all links can have the same tracking code. Consider the following hypothetical link within the email to a web site.

<a href="http://www.mycompany.com/index.asp">Visit our home page</a>

The following query string parameters should be added to the link above.

<a href= "http://www.mycompany.com/index.asp?sc_cid=112233B">Visit our home page</a>

3. Update the JavaScript library.

Altering SiteCatalyst JavaScript code in the JavaScript file, s_code.js, allows SiteCatalyst to capture how many users (and which users) clicked-through from the email and participated in subsequent success events. There are two steps to updating the JavaScript library.

a. Customize s_code.js by calling getQueryParam.

The s_code.js file should be placed in a location on the web server where each web page can access it. The doPlugins function within this file should be altered so that it will capture the query string parameters on the email links, for example:

/* Plugin Config */

s.usePlugins=true

function s_doPlugins(s) {


/* Add calls to plugins here */


// External Campaigns

s.campaign=s.getQueryParam('source')

}

s.doPlugins=s_doPlugins

Each query string parameter that needs to be copied into a variable should have one getQueryParam call. In the example above, the query string parameter sc_cid is copied into campaign. 

· NOTE: Only the first call to getQueryParam is required to capture click-throughs. Contact Omniture ClientCare to implement this function and to ensure that your version of the JavaScript file contains the getQueryParam plug-in.

b. Make sure that the "Code to Paste" JavaScript tags are on all landing pages. This code to paste must reference the version of s_code.js altered in Part A.

The following points are important to remember when updating the JavaScript library. These points are listed below.

· The query string parameter "sc_cid" must be visible in the URL on the final landing page; otherwise, no click-through conversion will be recorded.

· “sc_cid” is an example of a query string parameters. Any query string parameter can be used and captured by the getQueryParam plugin. Make sure, however, that the query string parameters are only used for campaign tracking. Any time the parameters appear in a query string, their values will be copied into campaign.
4. Use SAINT to classify campaign tracking codes.

The SAINT Campaign Management Tool can be used to convert tracking codes into user-friendly names. It can also be used to summarize the success of each email campaign. The following steps outline the process required to set up an email campaign in SiteCatalyst. For more information on SAINT, refer to Classifications in this document.

5. See pathing by email campaign (optional).

Pathing analysis by email campaign can be accomplished similarly to pathing by another campaign. You can use a variable to show pathing by campaign, as explained in the following steps.

a. Consult Omniture ClientCare about turning on pathing for a Custom Insight Variable XE "Custom Insight Variable"  (prop).

b. On all pages, copy the page name into the designated s.prop.

c. On the email landing page, append the name of the email campaign to the prop. The result will display as shown below.

s.prop1="Home Page : 123456"

When pathing is enabled for the Custom Insight Variable, you can use Path Reports (Next Page Flow, Fallout, et cetera) to see visitor navigation from the landing page.

1.2 Tracking External Emails XE "Tracking External Emails" 
In addition to the external campaigns described in the previous section, SiteCatalyst can report campaign analysis data in several additional key metrics with configurations made by Omniture ClientCare.

Table 1‑B: Email Campaigns

	Campaign Type
	Description

	Emails Sent XE "Emails Sent" 
	Displays the total number of emails sent by the company; this metric is provided by the email vendor.

	Emails Delivered XE "Emails Delivered" 
	Displays the total number of emails delivered to email servers; this metric is provided by the email vendor.

	Emails Opened XE "Emails Opened" 
	Displays the number of times the visitors opened the email.


For more information on tracking email campaign analysis data, contact Omniture ClientCare. Tracking email campaign analysis data is considered on a case-by-case basis.

· NOTE: This is done only through Data Sources.

[image: image2.png]OMNITURE




	CALL 1.877.722.7088

          1.801.722.0139
	www.omniture.com

info@omniture.com

















Error! Style not defined.

[image: image3.png]OMNITURE



[image: image4.jpg]OMNITURE"




[image: image5.png]OMNITURE



[image: image6.jpg]OMNITURE"




